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Analysis and Discussion on the Current Situation of
Food Advertisements

[I-HSUAN WU, YU-FEI CHEN, CHIEN-PO CHANG, YU-LI HUNG,
WAN-CHEN TSAIL GAO-QUAN KANG, YI-TING HUANG,
CHINE-LUNG HUANG, PI-LIEN SHIEH, HSIN-WEN CHANG
AND CHAO-KAI HSU

Division of Planning and Research Development, TFDA

ABSTRACT

People may be harmed or delay in seeking care by misleading food advertisements. This study
investigated the media types and practices of illegal food advertising cases in 2020. The results found that
there were totally 892 illegal cases found on TV stations, radio stations and Internet websites. Among
them, Internet websites accounted for the highest proportion, followed by TV stations and radio stations.
As for the analysis of the illegal practices, the advertisements claimed functions of improving “bones
and muscles” took up the highest proportion, followed by “blood circulation”, “immunity* and “losing
weight. Besides, different types of media such as TV stations, radio stations and Internet websites
showed their own illegal practices of food advertising. The reports may serve as a reference for the
government to enact better plans to supervise food advertisements under limited administration, resources

and protect public health.

Key words: food advertisements, media type, illegal advertisements, advertisement supervising
and control, practices of advertising



